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Abstract  :  

The charitable societies involved in the health field are considered amongst the 

community organizations that are concerned with fulfilling the community’s health 

needs, putting into consideration that these organizations present themselves as a third 

partner that plays a vital role in the community. The charitable societies feel the need to 

generate new strategies, tools and entry-points to enhance their role in the health arena. 

The social marketing appears as one of the up-to-date tools on which the charitable 

societies can depend to realize their goals, since this has become a necessity to 

communicate with the beneficiaries, develop their awareness and stimulate their interest 

towards the health issues to achieve the objectives of the meant associations and at the 

same time attain the community’s full support. 

This study attempts to identify the reality of charitable societies involved in the 

health field, to find an easy path for their programs marketing. The study belongs to the 

descriptive ones based on the social survey method, using a selected sample of 

employees at the charitable health societies in Jeddah city  . 

The study has come out with a range of findings including: The availability of 

integrated network of information targeting the community the charitable society serves, 

preparation of some field studies to reach the real dimensions of the community’s health 

problems, the society announce the health services beneficiaries on an annual basis, the 

society keeps updating its data, information and statistics of the private health services 

on an ongoing basis, the society’s data and information includes all the community’s 

demographic and health characteristics. The study has also revealed a statistically 

significant difference between the scientific qualification and the private mechanisms of 

the society’s workers where the results has declared that those who acquire university 

qualifications have the ability and skill to set  appropriate mechanisms that help to 

provide the society with some useful services . 

The study has demonstrated a conceptual framework aimed at activating the 

charitable societies involved in the health field in order to market its programs from the 

social work’s point of view. 

This study attempts to identify the reality of charitable societies involved in the 

health field, to find an easy path for their programs marketing. The study belongs to the 

descriptive ones based on the social survey method, using a selected sample of 

employees at the charitable health societies in Jeddah city  . 
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١٦. Fאא١٩٩٧אא،א،אאKE
Kא  

١٧. F،١٩٩٧،אאאKE
Kאאא،א  

١٨. Fא،٢٠٠٦?KE
א،?אאאא

א،אא٢٠א،٣א،א،
Kא،א  

١٩. Fא١٩٩٥،אKE٢١אא،،
K  

٢٠. Fא،٢٠٠٢אא?KE
אאאאא،?א

،א،אאאא،א
Kא،אא  
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٢١. F،٢٠٠٧אאאא?KE
אאאאאא

Kא،אא،א،?אא  

٢٢. F،٢٠٠٤אאא?KE
אאא،?אא

אא،אא،١٥،١א،א،
Kאא 
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